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FIRST IMPRESSIONS




BACKGROUND

Lindgaard et al. (2006); Thielsch (2014)




UNCOVERING DESIGN INSIGHTS

AIM:What are appealing and engaging features for anti-tobacco websites?

4 focus groups (N=40) were conducted with: SR U i
1) young adult (18-25 year old) OTP users * " €
2) young adult non-users
3) adolescent (16-17 year old) OTP users
4) adolescent non-users

Participants interacted with...

|) www.therealcost.com

“] believe that nicotine is not addictive.”
2) www.thetruth.com -Andrew Tisch, Chairman and CEO, Lorillard
. . Tobacco Company. Under oath at the 1994
3) www.stillblowingsmoke.org Congressional hearing.

...and shared opinions about the aesthetics,

-

Lastly, participants gave feedback for a static, developmental mock-up of our OTP website.

usability, and content.



THE REAL COSTA
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KEY INSIGHTS

Novel facts are important.
Facts must have sources.
Tone matters.

There is a desire to engage.

Don’t send mixed messages (with visuals).



WHAT ARE YOU
REALLY
INHALING?

HOOKAH

OUR SITE

Homepage to single scroll
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suckedin.net

MORE FUN
FACTS ABOUT

AMMONIA BREIEete

CIGARIELO SMOKECONTAINS
BENZENE, ALSOFQUND IN
GASOMNE
~ Careful un-pau,i;';u-m -

DENZENE ALSO FOUND IN:

MORE FUN
FACTS ABOUT

BENZENE

Exposure to high levels of benzene can cause a
range of symptoms from irregular heartbeat to
headaches to tremors in:




USER EXPERIENCE

Aesthetic Usability Content
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DESIGNING FOR USE

Lazard & Mackert (2015); Venkatesh (2000)
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VISUAL PERSUASION

A
Support for Changing
Bodies

Ways you can help your
partner feel better.

READ MORE

.

Breastfeeding
Your support is important for success.

READ MORE
Financial Preparation Preparing for Birth Breastfeeding

M Plan for the upcoming Not all pregnancies are Your support is
Use visuals that...

expenses. alike.
READ MORE READ MORE READ MORE

* Communicate at-a-glance
* Provide visual-verbal redundancy

* Potentially allow for amplification through simplification



PROTOTYPICALITY
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Choose a format that...
* Fits the audience’s mental model

* Looks like others in its category



AFFORDANCES

Ask your audience...

* What do they think they can do?

*  What would they like to do?

FINANCIAL PREPARATION

9

Financial Preparation
Plan for the upcoming

Preparing for Birth
Not all pregnancies are
alike.

READ MORE

expenses.

Breastfeeding
Your support is important

for success

READ MORE
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