
Using a social network to improve 
 the health literacy of adolescents

Design, Reality and Evolution

www.t2x.me



T2X Basics

• NIH funded study to test the effectiveness of using a social 

 network to improve the health literacy of adolescents

• Fall 2009 – Fall 2012

• UCLA Fielding School of Public Health, Health Net, EPG

• T2X is moving forward as a health literacy and wellness social 

 network with expanded support from Health Net



What do we mean by health literacy?



Defining health literacy

• Constellation of skills, including the ability to perform basic 

 reading and numerical tasks required to function in the health 

 care environment  (AMA 1999)

• Degree to which individuals have the capacity to obtain, 

 process, and understand basic health information and 

 services needed to make appropriate health decisions (US 

 DHHS 2000)

• Set of skills used to organize and apply health knowledge, 

 attitudes, and practices relevant when managing one’s health 

 environment



Conceptual definition of health literacy



Health 
literacy

Navigation of 
system

Rights & 
responsibility Preventive care Information 

seeking

Provider- 
patient 

relationship

- PCP as point of access
- Understanding   

emergency vs. non-
emergency illnesses

- Ability to make an  
appointment and fill  
a prescription
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- Asking questions 

during medical visit
- Rights related to 

sensitive topics

- Well-care visit
- Screening behaviors
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need to visit doctor 
during periods of 
wellness

- Ability to evaluate 
health information

- Passive and active 
information seeking

- Relevance of 
information provided  
by physician

- Perceived trust
- Comfort level
- Communication issues
- Continuity of provider 

care (same vs. 
different health 
provider each visit)



Expanded health literacy domains

• Interacting with the health care system

• Patient‐provider encounter

• Rights and responsibilities

• Health information from personal source

• Health information from media source

• Health information‐seeking competency using Internet



Design



Solution Design

Social network with learning features

Social Network
(i.e. Facebook)

Health Site
(i.e. Teens Health)

T2XT2X
Social Network vs. Health Site

Organized around health themes of interest to adolescents

Designed to allow teens to build capacities related to expanded 

 health literacy



Health Themes
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Conceptual Framework



Implementation Failure –
 

study design

Proposed User Navigation



Reality



Implementation Failure –
 

study design

Study Population

Assumption = 10%

Assumption = 1,960



% Site Registrations / Success Rate Based on Touches

Site Enrollment Strategies

Final Study Population in Site = 165 (12% of plan)

Assumptions
Only email would be used
30 days for all registrations

70% conversion rate

Total Registration Timeframe = 311 days 
(Median = 49 days) 

Overall Registration Rate = 24%
Avg. Touches Needed for Registration = 4.8
Most Successful Single Touch = Holiday Card





User Types by Earned Points

Power Users

Moderate Users

Light or Registered Only Users

Points Matrix (partial)

Social Activities
Login

 

150pts
Upload Video

 

100pts
Upload Picture

 

5pts
Post Story/Blog

 

50pts
Games

 

10pts
Comments

 

10pts
Send E‐Card

 

10pts
Contest Entry

 

250pts

Learning Activities
Poll Vote

 

100pts
Option Vote

 

100pts
Add Goal

 

100pts
Bulletin Post

 

250pts
Test Your Knowledge

 

250pts
Nurse Chat

 

250pts
Teens Health Article

 

250pts

=> More than 20 Logins AND/OR more than 10,000 points

=> Between 5‐25 Logins AND/OR more than 1,000 points

=> Less than 5 Logins AND/OR less than 1,000 

 
points



1 Social Activity: Learning Poll

2 Theme Activity: 

 
Article on Infectious Disease

3 Domain Activity: 

 
Article on Health System 

 
Navigation Competency

81%

18%

1%
Assumption – Social 90%, Theme 9%, Domain 

 
1%



Usage Patterns
n = 165

Power Users = 15 or 9%

Moderate Users =  28 or 17%

Light or Registered Only Users = 122 or 74%



Member Demographics



Engaging Teens



Mobile

Whooping Cough Example ‐
 

SMS

Teen Health Alert: Must have whooping cough shot (Tdap) to go 

 back to school. It's a new law! Text INFO for help from 

 http://t2x.me or DONE if you got the shot.

T2X Registered Not Registered

Received SMS Alert 112 347

Responded INFO 3 0

Responded DONE 11 97

Response Rate 12.5% 28%



Evolution



Social + Health

Social Network
(i.e. Facebook)

Health Site
(i.e. WebMD)

T2XT2X
Social Network + Health Site

T2XT2X



New Health Campaigns

Campaigns Under Development
•HPV
•Mono

Health Programs Under Development
•iQuit – text‐to‐quit program
•Fit Teen – Health Net physical activity 

 
and nutrition program with Zamzees

Smoking
Cessation
Smoking
Cessation Bullyin

g
Bullyin

g



New Campaign Organization



Campaign Tracking and Reporting



Take away
When using social networking, you must employ techniques to insure that the 

 community and users are protected 

 (no anonymous users, community rules)

Be aware of social dynamics

Mobile is essential and content should be optimized for multiple

 

platforms 

 
(web, mobile app, text messaging)

Start with text messaging and build from there

Tailor a user’s experience to their motivation 

 
(social vs. health)

Design flexibility into your model 

 
(don’t just be flexible)

Moving forward…social media and networking can be an effective way to engage teens and 

 
enhance their health literacy



T2X is a project of Health Net, EPG Technologies and the UCLA Fielding
School of Public Health.

For more information:
Michael Fiore
michael.fiore@epgtech.net
818‐925‐6334

Site: www.t2x.me
Online Tour: www.t2x.me/tour
Twitter: trends@t2x.me
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