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Introduction 

Branding for the Boston University Aram V. Chobanian & 
Edward Avedisian School of Medicine.

This guide presents the branding elements (sub-brand logos) available, along 
with style and formatting guidelines for all communication materials.

Guidelines and use-case examples for each are included in this document for 
reference.

Marketing & Communications will provide all logos needed. Submit a request 
directly through the BU Brand website. You can also reach out to MarCom 
with any questions or branding needs not covered in this guide. 

Full BU brand guidelines are also available on the BU Brand website. 

https://www.bu.edu/brand/asset-library/logos/request-a-logo/
https://www.bu.edu/brand/connect/
https://www.bu.edu/brand/


Branding guidelines for use of the full 
formal name: Aram V. Chobanian & 
Edward Avedisian School of Medicine



4

The full formal name (below) will be used in branding for signage, 
formal invitations, and Commencement only.

Aram V. Chobanian & Edward Avedisian School of Medicine
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● The University logo/plate should be used in all 
communication with external audiences, and needs to be 
accompanied by the sub-brand logotype

● Space logo/plate far enough apart to avoid redundancy of the 
words, “Boston University” 

● “Boston University” can be omitted from the logotype when 
space is limited and the logo/plate and logotype appear in 
close proximity

Branding Elements

Boston University logo/plate

Sub-brand logotype
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|  Donor Plaque
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|  Invitations



8
| Signage

*Branding exception: Omit “Boston University” from the logotype when used in 
close proximity to the University plate.



Branding guidelines for use of 
abbreviated name: Chobanian & 
Avedisian School of Medicine
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The abbreviated name (below) will be used in branding for most written 
communication (e.g., stationery, websites, marketing materials). 

Chobanian & Avedisian School of Medicine
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Branding Elements

● The University logo/plate should be used in all 
communication with external audiences, and needs to be 
accompanied by the sub-brand logotype

● Space logo/plate far enough apart to avoid redundancy of 
the words, “Boston University” 

● “Boston University” can be omitted from the logotype when 
space is limited and the logo/plate and logotype appear in 
close proximity

Branding Elements
Boston University logo/plate

Sub-brand signature for communication 
with internal audiences

Sub-brand logotype for communication with 
external audiences

● The sub-brand signature should be used in communication 
with audiences who are familiar with Boston University 
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|  Websites
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|  Video
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|  Alumni Magazines
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|  Email
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|  Email Signatures

These email signatures are recommended for all faculty and staff. Additional guidance can be found on the BU Brand website.  

John Smith
Assistant Director of Email Guidelines
Boston University Chobanian & Avedisian School of Medicine
617-555-3434

John Smith
Assistant Director of Email Guidelines
Boston University Chobanian & Avedisian School of Medicine
jsmith123@bu.edu 
617-555-3434 (office)
617-555-1234 (mobile)
617-555-8467 (fax)

Follow Us: Facebook | Twitter | LinkedIn

https://www.bu.edu/brand/guidelines/communication-material/email-signatures/
http://www.bu.edu/brand/guidelines-usage/how-to-brand-your/email-signatures/#
http://www.facebook.com/BostonUniversity
http://www.twitter.com/BU_Tweets
https://www.linkedin.com/edu/boston-university-18461
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|  Stationery
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|  Social Media
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|  Stationery
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|  Digital Background
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|  White Coat (utilizing sub-brand signature)
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|  Swag Items
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|  Swag Items
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| Reference in External Publications



Co-Branding:
Guidelines & Examples
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Co-Branding with Partner Entities

The Boston University Chobanian & Avedisian School of Medicine has a number of key partnerships with 
entities outside of Boston University. In those cases of true partnership, not commercial relationships, 
co-branding with BU’s logo system is permitted, though specific guidelines for each partnership must be 
followed. 

Boston Medical Center
Boston University and Boston Medical Center are permitted to utilize the primary logos of each institution 
to show partnership. Examples of approved use can be seen on both of these website. BMC branding 
also approved to show co-branding on footer of Department of Medicine website.

St. Elizabeth’s Medical Center
A variation of the St. Elizabeth’s Medical Center logo has been approved to show partnership with Boston 
University, as displayed in the header of the St. Elizabeth’s Medical Center website. 
Co-branding with the primary Boston University logo or sub-brand signature logos is not permitted.

Kaiser Permanente
To come

Veteran Affairs
To come

https://www.bumc.bu.edu/busm/
https://www.bmc.org/
https://www.bumc.bu.edu/medicine/
https://www.semc.org/
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|  Co-branded Stationery with BMC



Editorial Style
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Editorial Style
Use of the full name, “Aram V. Chobanian & Edward Avedisian School of Medicine,” is allowed in contexts relating to the gift 
(e.g., stories about the donor/namesakes, the naming ceremony, etc.). While the full name is allowed in other editorial 
contexts, the abbreviation “Chobanian & Avedisian School of Medicine” is preferred, to build and strengthen brand 
recognition for the school.

Approved Abbreviations:
● Chobanian & Avedisian School of Medicine
● Chobanian & Avedisian School
● Chobanian & Avedisian SOM

The words, “Boston University” or “BU” may precede the names to clarify its affiliation, as dictated by context and at the 
discretion of Boston University.

Web addresses/tags/handles, etc.:
The initialism “CAMED” may ONLY be used in URLs, email addresses, and social media handles, where character-count 
limits restrict use of approved abbreviations. 

Note that permitted use of CAMED does not extend to copy/content.

Alumni Affiliation:
(CAMED’XX) may be used to denote school and graduation year for students and alumni. 

Reference to this is also available on the BU Brand website. 
*No abbreviations other than those listed above are permitted. The acronym “MED” may ONLY be used for building and course codes, as required by the student 
information system’s three-character limit for entity names. 
**The University is not responsible for the use of acronyms or other shortened versions of the naming by third parties including, but not limited to, University students, 
faculty, and staff, outside the context of University-sanctioned communications.

https://www.bu.edu/brand/guidelines/editorial-style/abbreviations/



