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Can | see what patients are seeing?

What actually elicits attention to health messages?
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Patients and health do not exist in a vacuum

How can | provide context for talking about health?
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User Statistics

What are other needs of the target audience?
Do they need information, or something else?

How can | create positive associations for health?
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> Environmental Assessments
> Online, Public Forums

> EHR Review
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o The visuals
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